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(JPY BN)

pracad
Revenue 1.277.7 843 7.1% 306 2.5%
Operating Income 1394 227 194% 153 12.4%
Non-recurring ltems -1.8 0.7 — 0.8 —
Operating |
(Organic basion) 141.2 220 185% 145 11.4%

Net Income*2 83.3 16.1 24.0% 124 17.5%

*1 Extraordinary factors and profit/loss impact from transferred business deducted from operating income
*2 Profit attributable to owners of the Company



(JPY BN)

Change

Incl. currency effect
oy
Japan 557.8 19.1 3.5% - -
APAC 293.8 28.7 10.8% 13.8 4.9%
Europe 286.5 25.6 9.8% -1.3 -0.5%
Americas 138.4 18.3 15.2% 6.8 5.2%
Total 1,276.5 91.7 1.7% 38.3 3.1%
Japan 47.3 10.1 27.0% - -
APAC 38.8 5.1 15.1% 3.5 9.8%
Europe 49.8 6.9 16.1% 2.2 4.7%
Americas 17.6 2.5 16.3% 1.0 6.1%

Reconciliation -12.3 -2.5 -2.3
Total 141.2 22.0 18.5% 14.5 11.4%

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred business.



(JPY BN)

Segment

Profit

Revenue

Incl.
Currency
currency
neutral
effect

Incl.
currenc Currency
y neutral
effect

b57.8BN  35% 47.3BN  27.0%

® Beverage market sales volume estimated at 100% YoY. SBF Japan marked 99% YoY.

Among brands, Suntory Tennensui performed well.
Tokucha also performed well, continuing the steady trend.

® Revenue was 104% YoY, outpacing sales volume of 99% YoY.
Prioritized activities for brands and each channel, as well as mix improvement and

the effect of price revisions contributed to revenue growth.

® Segment profit increased due to revenue growth, mix improvement
and strict cost management.

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred busines:



Incl.
currency
effect

Revenue

Currency
neutral

(JPY BN)

Incl.

Segment

currency
effect

Profit

Currency
neutral

293.8BN  108%  4.9% 38.8BN  151%  9.8%
%YoY
Reve n u e Incl.e(f:fu;:;«tency Currency neutral
Be_VGFGge 116.0 BN 7 6% 3 79 Maintained sales trend through focused activities for core brands,
(Vietnam) " -0 70 179 despite the impact of unstable weather in September.
Beverage Demand trended steadil
: o o y. PEPS/ brand and 7EA+ grew sales
(Thalland) 792 15.3% 9.0% volume.
Health BRAND'S Essence of Chicken and BRAND’S Bird's
0 0
SUppleme(G)t 277 16.5% 10.2% Nest continued to grow sales volume.
Beverage |
: Continued focused activities for V' in energy | |
(Oceania) 54.2 11.9% 3.2% |

(*) Health Supplement results consist of Thailand and Indochina Peninsula

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred business.

category amid intensifying competition.




(JPY BN)

Revenue Segment

Profit

|nc|_ InCI.
Currency currency Currency
currency eutral el neutral
effect effec

286.5 BN 98% -05%  49.8BN  16.1% +4.7%

%YoY

Reve n u e Incl.e(#ler(r:(tency Currency neutral
France Thorough focused activities for core brands amid the impact of
105.7 BN 8.4% -1.3%

weak consumption. Oasis grew.

Resumed focused activities for Lucozade and started

UK 81.3 10.3% -1.89% initiatives for new categories such as -196, while recovering o
G the product supply system.
I
I Continued focused activities for Schweppes -
Spain - 54.1 7.0% -2.6% | &

amid the impact of weak on-premise market. ! / . L
(*1) UK and Ireland  (*2) Spain and Portugal * E)

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred business.




(JPY BN)

Revenue Segment

Profit

Incl.
Currency
currency
neutral
effect

138.4BN  152%  5.2% 17.6 BN  163%  6.1%

Incl.
Currency
currency
neutral
effect

® Sales volume was at the same level as last year for carbonated category (PEPS)).
Non-carbonated category (GATORADE and CELS/US) trended positively.

® Revenue increased due to sales volume growth and RGM )actlwtles including
price revisions.

® Segment profit increased as revenue growth offset the impact
of raw material prices and rising logistics and labor costs.

(*) RGM (Revenue growth management): Pricing, pack price architecture, mix management, etc.
Organic basis: Revenue excludes revenue from transferred business.
Segment profit excludes extraordinary factors and profit/loss impact from transferred business.




Revenue FY2023 FY2024 FY2023 FY2024 FY2023 FY2024
growth rate Jan-Mar || Jan-Mar Apr-Jun Apr-Jun Jul-Sep Jul-Sep

(%YoY, currency neutral basis)

Japan 9% 5% 6% 4% 11% 2%
APAC 6% 5% 0% % -0% 3%
Europe 20% 0% 2%  -4% 1% 3%
Americas 12% 8% 18% 6% 16% 2%

Total 10% 4% 5% 3% % 2%

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred business.



Revenue growth rate

(%YoY, currency neutral basis)

[ FY2024 ][ FY2024 ][ FY2024

J

Jan-Mar J| Apr-Jun J| Jul-Sep

Europe 0% -4% 3%
France 2% -3% -2%
UK ., -2% -14% 12%
Spain ., -4% 2% -6%

(*1) Organic basis
(*2) UK and Ireland
(*3) Spain and Portugal

Current status and actions in Q4 and beyond

Current
status

Actions
in Q4

and
beyond

G

[ Declining demand, intensifying competition, |
PB acceleration and unfavorable weather conditions
France: Weak consumption
UK: Recovery with stabilization of supply system
Spain: Declining demand in on-premise channel

(especially tonic market), intensifying competition )

4 )

Focus on core brands and portfolio expansion

(energy/RTD)

France: Strengthening of core brand and portfolio expansion
(energy: CELSIUS)
UK: Continuous strengthening of the system for stable supply

Portfolio expansion (energy: CELS/IUS)
(new category: -196)

Spain: Expansion of drinking occasions, promotion of the
range of flavors, and portfolio expansion




Revision of Full Year Forecast
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(JPY BN)

Revised Variance from YoY

original forecast

full year

Revenue 1,687.0 BN 170 1.0% 95.3 41.6  6.0%  2.5%
Operating Income 1535 45 3.0% 11.8 4.7 8.3%  3.2%
Operating Income

(Organic basis*!) 1610 7.0 4.5% 14.7 6.5 10.1% 4.2%
Net Income*2 86.5 2.0 2.4% 3.8 0.3 45%  0.3%

*1 Extraordinary factors and profit/loss impact from transferred business deducted from operating income
*2 Profit attributable to owners of the Company



(JPY BN) (JPY BN)

Revised Variance FY2024
MU, 1, ycor olrom, Oct-Dec
forecast forecast forecast
Japan 7129.0 20.9 2.9% 15.0 171.2 1.8 1.0%
APAC 3975 219 5.8% 6.0 103.7 8.2 8.6%
Europe 366.5 0.4 0.1% -9.0 80.0 1.7 2.2%
Americas 193.0 9.6 5.2% 4.0 54.6 28  5.5%
Total 1,686.0 52.8 3.2% 16.0 409.5 14.5 3.7%
-Organic basis
Japan 48.5 7.9 19.4% 1.5 1.2 -2.2 -65.4%
APAC 52.5 3.6 1.5% 3.5 13.7 0.2 1.3%
Europe 60.0 2.5 4.3% 0.5 10.2 0.2 2.4%
Americas 23.5 1.2 9.6% -0.3 5.9 0.2 4.1%
Reconciliation -23.5 -8.7 -4.2 -11.2 -6.5
Total 161.0 6.5 4.2% 1.0 19.8 -8.0 -28.8%

Organic basis: Revenue excludes revenue from transferred business. Segment profit excludes extraordinary factors and profit/loss impact from transferred business.



Aim to meet and exceed the earnings guidance through
topline growth and further strengthening of core brands.

Economy « Persistent inflation, weak macro environment in Europe

Competition - Intensifying competition in key markets

Cost « Continued uncertainty in market conditions and sourcing costs
gPY BN) (JPY BN)
1,687.0 — 161.0
e Up 17.0 from Operating income Up 7.0 from
original forecast (Organic basis) __ _original forecast
1,591.7 ]
99 1445 | !
1,450.4 ] ]
130.8 : :
1,268.9 123.5 : :
| |
| |
| |
| |
| |
| |
2021 2022 2023 2024 2021 2022 2023 2024
forecast Forecast

Organic basis: Segment profit excludes extraordinary factors and profit/loss impact from transferred business.
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Revised up the dividend forecast per share
in line with the revision to the earnings guidance.
(Original forecast of 110 yen — revised to 112 yen)
Continue to strive to enrich shareholder returns through profit growth.

(JPY) Dividends per share -e=Payout ratio
112
120 T Original +2
18 e 80
80 |
40 +
40.0%
(0)
35'.1f 30.0% 29.9% o
=== Pa—
0

2021 2022 2023 2024
forecast
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(JPY BN)

FY2024 .
Jan-Sep Descriptions
Operating Income 139.4
He el e -18 APAC: -0.8, Japan: -0.2, Europe: -0.8

Operating Income

(Organic basis) 141.2

* Extraordinary factors and profit/loss impact from transferred business deducted from operating income
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(JPY BN)

iﬁzggll Currency neutral

P Yov Yov [ %Yoy
Revenue 460.3 16.0 3.6% 1.5 1.6%
Operating Income 58.5 10.6 22.1% 9.5 19.3%
Non-recurring items -0.5 0.3 o 0.4 -
Operating Income 59.0 10.2  21.0% 9.1 18.2%
(Organic basis*!)
Net Income*2 36.8 8.0 27.7% 7.7 26.7%

*1 Extraordinary factors and profit/loss impact from transferred business deducted from operating income

*2 Profit attributable to owners of the Company
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(JPY BN)
Change

Incl. currency effect Currency neutral

Yoy
Japan 557.8 19.1 3.5% - -
APAC 295.0 21.3 71.8% 6.0 2.1%

Europe 286.5 25.6 9.8% -1.3 /N0.5%

Americas 138.4 18.3 15.2% 6.8 5.2%

Total 1,277.7 84.3 71.1% 30.6 2.5%

Japan 47.1 9.8 26.4% - -

APAC 38.0 5.7 17.6% 4.1 12.2%

Europe 49.0 1.2 17.3% 2.6 5.7%

Americas 17.6 2.5 16.3% 1.0 6.1%
Reconciliation -12.3 -2.5 -2.3

Total 139.4 22.7 19.4% 15.3 12.4%




(JPY BN)

Variance from Change

original Incl. currency effect
A AT
Japan 729.0 15.0 20.9 2.9% - 3
APAC 398.5 7.0 27.1 71.3% 10.7 2.8%
Europe 366.5 -9.0 27.2 8.0% 04 0.1%
Americas 193.0 4.0 20.1 11.6% 9.6 5.2%
Total 1,687.0 17.0 95.3 6.0% 41.6 2.5%
Japan 48.0 7.5 7.5 18.6% - -
APAC 47.0 1.5 3.9 9.1% 2.3 5.1%
Europe 58.5 - 6.8 13.1% 2.4 4.3%
Americas 23.5 -0.3 2.5 12.0% 1.2 5.6%

Reconciliation -23.5 -4.2 -9.0 -8.7

Total 153.5 4.5 1.8 83% 47  3.2%




ST

(Jan-Mar) effect neutral (Apr-Jun) effect neutral (Jul-Sep) effect neutral

Revenue
-Organic basis

BT

(JPY BN)

Change

Japan 1533 75 52% - - 1901 77 42% - - 2144 39 18% - -
APAC 98.5 109 125% 43 45% 102.6 13.0 144% 66 69% 92.6 48 55% 29 3.2%
Europe /8.6 100 146% 01 02% 103.9 81 84% -42 -39% 104.0 76 78% 28 2.8%
Americas 40.1 72 218% 31 84% 49.0 81 199% 27 57% 493 3.0 64% 10 21%
Total 370.5 356 10.6% 15.0 4.2% 445.7 314 7.6% 127 2.9% 460.3 246 57% 106 2.4%
Segment Profit
-Organic basis
Japan 7.9 43 121.3% - - 146 12 86% - - 24.8 46 22.6% - -
APAC 139 13 104% 04 29% 143 31 275% 24 205% 10.6 07 7.0% 06 6.5%
Europe 11.7 10 96% -0.6 -50% 165 06 41% -15 -82% 21.6 52 321% 43 25.0%
Americas 43 05 136% 00 12% 6.8 11 197% 04 56% 6.6 0.8 147% 0.6 10.2%
Reconciliation -3.5 -0.3 -0.2 -4.3 -11 -1.0 -45 -11 -1.1
Total 343 69 250% 39 13.0% 47.9 49 114% 15 32% 59.0 102 21.0% 9.1 18.2%

Organic basis: Segment profit eXCIUHES BRtraoTdiiary factors and profity/ o8 Tmpact from transferred BusIness.

20



Q1

Change Q2
i B
(Jan-Mar) neutral (Apr-Jun) effect neutral (Jul-Sep) effect neutral

Change Q3

(JPY BN)

Japan 1533 75 52% - - 190.1 7.7 42% - - 2144 39 18% - -
APAC 99.7 98 109% 29 3.0% 102.7 99 106% 33 34% 926 17 18% -0.2 -0.2%
Europe 78.6 100 146% 01 02% 1039 81 84% -42 -39% 104.0 76 78% 28 2.8%
Americas 401 72 218% 31 84% 49.0 81 199% 27 57% 493 30 64% 1.0 21%
Total 371.7 344 102% 136 3.8% 445.7 338 82% 95 22% 460.3 160 36% 75 1.6%
Japan 7.8 42 116.7% - - 146 11 81% - - 248 46 226% - -
APAC 13.6 18 154% 1.0 76% 14.1 34 316% 28 243% 10.3 05 49% 04 4.1%
Europe 11.8 13 127% -03 -23% 159 01 06% -20 -11.2% 21.3 58 37.2% 49 30.2%
Americas 43 05 136% 00 12% 6.8 11 197% 04 56% 6.6 08 147% 0.6 10.2%
Reconciliation -3.5 -0.3 -0.2 -4.3 -11 -1.0 -45 -11 -1.1
Total 339 75 285% 47 161% 47.1 46 108% 12 26% 585 106 221% 95 19.3%
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(JPY BN)
47.1

37.3

+19.1 +0.9 -6.0 -0.8 -3.2
FX and Sal
Jan-Sep market prices advertising Jan-Sep

Gross Profit* |+ Sales volume change -2.0
_|_199 - Activities and product/channel mix +21.9

* Gross Profit excluding impact of FX and raw material market prices
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| Japan |

| Europe |

Q3 YTD FY2023

Q3 YTD FY2024

3YTD 3YTD
Q Q FY2024
FY2023 FY2024

(Million cases) Actual| YoY |Actual| YoY Forecast | YoY
Suntory Tennensui 108.6 6%| 112.6 4% 142.1 3%
Boss 75.3 -2%| 70.8 -6% 96.0 -6%
lyemon 429 -10%| 41.2 -4% 54.2 -5%
GREEN DA -KA -RA 42.3 5% 40.1 -5% 47.7 -5%
FOSHU drink d

IrINKS an _ 29.6] 25% 31.7| 7%|| 415 4%
Foods with Function Claims
| Total | 351.0] 2%| 348.1] -1%|| 447.8] -1%|

* The portions of the sales volume that were supplied from other soft drink manufacturers
such as Japan Beverage Holdings Inc. are not included in the above figures.

(Million liters) Actual YoY Actual YoY
Oasis
F ) 256 1% 264 3%
rance
Sch
(FC AL )p e 147 -71% 141 -4%
rance
0 )
(F’a”g’")a 146  -3%|  142|  -3%
rance
Lucozade
331 3% 315 -5%
(UK, Ireland)
Ribena
64 -6% 60 -6%
(UK, Ireland)
Sch
N 05|  -1% 08  -7%
(Spain, Portugal)
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(JPY, average of period)

FY2024 FY2024
revised original
forecast forecast

FY2023 FY2024
Jan-Sep Jan-Sep

U.S. dollar 138.3 151.5 149.0 145.0
Euro 149.8 164.6 163.0 158.0
Sterling 172.3 193.4 193.0 184.0
Singapore dollar 103.1 113.2 113.0 108.0
Thai baht 4.0 4.2 4.3 4.2
Vietnam dong 0.0058 0.0061 0.0060 0.0060
New Zealand dollar 85.3 92.3 92.0 87.0
Australian dollar 92.4 100.3 100.0 94.0
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This document contains forward-looking statements related to business and
financial performance of the Company or the Group.

These forward-looking statements are projections made based on the currently
available information and are subject to risks and uncertainties including, but
not limited to, economic trends, competition in the industry in which the
Company and the Group operate, market needs, exchange rates, as well as tax
and other systems.

Therefore, actual business results and other outcomes published in the future
may vary due to these factors. The Company accepts no liability for any loss or
damage arising from the use of the information contained in this document.
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