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FY2018 FY2019
Jan - Sep Jan - Sep

Revenue 972.1 980.6
Operating Income 04.4 90.6

Operating Income

(Organic basis*!) 83.6 91.2

(Billions of yen)

+8.5 +24.0 +0.9% +2.5%
-3.8 -1.9 -4.0% -2.1%

+7.6 +9.4 +9.0% +11.5%

Net Income*?2 65.8 57.8

-8.0 -6.8 -12.2%  -10.5%

*1 Excluding factors derived from extraordinary reasons from “Other income” and “Other expenses”

*2 Profit for the year attributable to owners of the Company



(Billions of yen)

Reve n u e Currenc Currenc Segment Currenc [0
B BOIE=  rrofit
Japan 535.4 -1.4 - -0.3% - 44.0 142 —  +10.4% -
Europe 174.3 146 -25  -1.7%  -1.4% 27.3 +0.6 +2.2 +22% +8.6%
Asia 170.3  +222 +227 +15.0% +15.3% 17.6 85 -85 -32.6% -32.4%
Organic +3.1 +3.2 +21.5% +22.4%
Oceania 38.4 04 +23  -1.1%  +6.2% 3.5 0.0 402 -13% +6.2%
Americas 62.2 427 +29 +45%  +5.0% 6.5 +0.0 +00 +0.0% +0.5%

Reconciliation -8.3 +0.1 -0.0

Total 980.6 +85 4240 +0.9%  +2.5% 90.6 38 -19 -40% -2.1%
Organic 91.2 +7.6 +9.4 +9.0% +11.5%



535.4 -0.3% 44.0 +10.4%

® 2% volume down due to July bad weather

® Continued sales recovery of FOSHU drinks and Foods with
Function Claims

® Adverse impact of lower volume on profit was !

largely off set by tight cost control resulting in Q3
profit almost in line with the previous year




(BiIIionsofyen) m_
1743  -17% -14% 21.3 +2.2% +8.6%

Revenue %YoY Currency
Neutral
Down due to continued difficulties in Oasi/s
. -9.9% -3.8%
Frar!*cl)e 4.4 ? ? Q3 recovery to flat YoY by focus on core brands
UK 46.2 -2.5% +3.9% Continued growth of Lucozade Energy
(*2)
. Progress in off-premise activities
Spain  38.0 11.7%  -5.8% oo y .
(*3) Down due to weak on-premise market

(*1) France, Belgium (*2) UK, Ireland (*3) Spain, Portugal




(Billions of yen)
Currency P Currency
Revenue m i Segment Profit m o

170.3  +15.0% +15.3% 17.6  -326% -32.4%
Organic +21.5% +22.4%
Revenue %YoY Cﬁéﬁ?:.y
Vitnam)  63.3 41545 1585 U e oot ot ndcontedsnch
*

?fﬁ:ﬁiﬁ‘é) 48.5  +59.0% +553% _on nuedsrowth

Health Price up since July prior to sugar tax hike in October
Supp|ement 37.3 _2.89% 4.1% Distribution strengthening

Q3 recovery to flat YoY

*Beverage (Thailand): Last year results consist of only 7 months (Business started operations in March last year) S




(Billions of yen)

{O _ ] _%vo¥ (Smmr I Segment Frofit Ji§ %YoV (Saamr
ceania

38.4 1.1%  +6.2% 3.5 1.3%  +6.2%
Revenue %YoY  Currency
Frucor Suntory  28.9 -0.2% +6.7%
Fresh Coffee Business 9.6 3.6% +4.9%

Cu . Cu
[Americas] %Yo (e [l Segment Profit Jll %Yoy (e )

62.2  +45% +5.0% 6.5 10.0%  +0.5%




Revision of FY2019 Forecast



(Billions of yen)

Difference

Change
forecast M Yoy [ Cirerer W oYoy [~ Curerer )
Neutral Neutral

from prev.
Forecast

FY2018 FY2019
Results Revised

R 1,294.3 1,297.0 -16.0 +2.7 4259 +0.2% +2.0%
evenue
Operating Income 108.4 112.0 +1.0 +3.6 +6.2 +3.3% +5.9%
(Organic basis*?)
80.0 68.0 +1.5 -12.0 -10.1 -15.0% -12.9%

Net Income*2

*1 Excluding factors derived from extraordinary reasons from “Other income” and “Other expenses”

*2 Profit for the year attributable to owners of the Company



(Billions of yen)

Japan

Europe
Organic

Asia
Organic
Oceania
Americas

Reconsiliation

Total
Organic

Change
Revenue from prev. Segm_ent from prev.
703.0 -6.0 -5.7 - -0.8% — 53.5 +0.5 +0.8 - +1.6% —
220.0 -25.0 -189 -23 -7.9% -1.0% 31.5 +2.4 +41 +8.1% +14.9%
32.5 -0.5 0.4 +16 -1.3% +5.0%
236.0 +17.0 +28.6 +29.7 +13.8% +14.4% 23.5 +1.0 57 -55 -19.4% -19.1%
23.5 +1.0 +3.8 +4.0 +19.2% +20.5%
51.0 -20 -3.2 +1.0 -59% +1.9% 6.5 +0.1 +0.6 +2.0% +10.0%
87.0 +2.0 +3.2 +23% +3.8% 8.5 +0.0 +0.1 +0.1% +1.4%
-12.5 -0.5 0.2 -0.4
1,297.0 -16.0 +2.7 +259 +0.2% +2.0% 111.0 +1.0 26 -03 -23% -0.3%
112.0 +1.0 +36 +6.2 +3.3% +5.9%
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SUNTORY BEVERAGE & FOOD
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(Billions of yen)

[ FY2018 ] FY2019

Jul - Sep Jul - Sep

Revenue 358.2 352.8 -5.4 +2.1 -1.5% +0.6%

Operating Income 38.0 39.7 117 +2.8  +4.6% +7.7%
Operating Income

(Organic basis*1) 38.6 39.8 +1.1 422  +2.9% +6.0%
%2

NIEie el 24.5 26.0 +15 +1.7  +6.2% +7.0%

*1 Excluding factors derived from extraordinary reasons from “Other income” and “Other expenses”

*2 Profit for the year attributable to owners of the Company
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Japan

Europe

Asia

Oceania

Americas

Total

(Billions of yen)

Q1 Q2 Q3
(Jan-Mar) (Apr-Jun) (Jul-Sep)
150.7 +0.2 — 10.2% - 185.3 +19 - +11% - 1994 -36 - -1.8% —~
46.8 30 -02 -61% -05% 64.3 -58 -21 -83% -31% 63.2 -57 -0.2 -83% -0.3%
57.0 +10.8 +11.0 +23.3% +23.9% 58.2 +81 +82 +16.1% +16.3% 5H5H.0 +33 +35 +6.5% +6.8%
129 -07 +02 -49% +1.4% 125 -02 +06 -15% +48% 13.0 +0.4 +15 +3.5% +13.1%
18.3 +1.3  +09 +7.4% +55% 21.6 +1.3 +1.2 +65% 4+5.6% 22.3 +0.1 +0.8 +0.5% +3.9%
285.7 +86 +121 +3.1% +4.4% 342.1 +53 198 +1.6% +29% 352.8 -54 +21 -1.5% +0.6%
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Japan

Europe

Asia

Organic

Oceania

Americas

Total

Organic

(Billions of yen)

Q1 Q2 Q3
(Jan-Mar) corone . (Apr-Jun) P — (Jul-Sep) — P
6.5 +13 - +24.8% - 16.2 +25 - +18.0% - 214 +04 - +1.9% .
41 -01 +01 -18% +37% 10.6 -03 +02 -3.0% +20% 12.6 +1.0 +1.8 +84% +16.8%
7.1 -99 -98 -584% -58.2% 5.6 +13 +1.1 +30.2% +25.7% 4.9 101 +02 +15% +5.1%
+1.3 +1.4 +23.6% +25.5% +1.6 +1.5 +40.2% +35.0% +0.2 +04 +38% +7.5%
1.4 -01 -01 -97% -41% 1.2 -02 -01 -131% -7.7% 0.9 103 +04 +48.4% +70.4%
1.5 -00 -00 -04% -2.2% 2.3 -00 -00 -04% -1.3% 2.7 +00 +0.1 +07% +3.6%
-2.17 -2.8 -2.8
17.8 -88 -85 -331% -322% 33.1 +33 +37 +11.0% +126% 39.7 +17 +28 +46% +71.7%
126 +29 +16.8% +19.3% +3.8 +4.3 +13.0% +1.1 422 +29% +6.0%

+14.6%
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Segment Profit Bridge for Q3, FY2019 (9 months) sumes shtetaseos

- Sales volume change +5.2
 FX, raw material market price -1.4 (Billions of yen)
- Sales volume change - Activities & product mix -2.1

- Product mi.x ‘ 44_0

- Channel mix
- Price increase for large formats

39.9
B

+4.2

FY2019

Sales

promotion &
advertising
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Japan

Europe

Nine months ended
September 30, 2018

Nine months ended
September 30, 2019

Nine months ended Nine months ended
September 30, 2018 September 30, 2019 FY2019 Forecast
- Increase Increase Increase

(MI”IOH cases) Actual (decrease) Actual (decrease) Forecast (decrease)
Suntory Tennensui 92.1 10% 86.3 -6% 112.0 -4%
Boss 77.9 9% 82.3 6% 111.0 4%
Iyemon 40.8 -5% 38.5 -6% 51.0 -5%
Suntory Oolong Tea 20.2 1% 18.9 -7% 24.8 -7%
Pepsi 15.4 -10% 15.7 1% 20.0 -1%
Green DAKARA 30.9 22% 34.6 12% 42.0 11%
FOSHU drinks and
Foods with Function Claims 17.5 -13% 17.8 2% 23.3 -0%
Total 353.0 4%|  347.4 2%| | 453.6] 2%

(Million liters) | Actual | INC€3se | pcyq | Increase
(decrease) (decrease)
Orangina
(F ) 131 4% 130 -1%
rance
Oasis
(F ) 225 5% 214 -5%
rance
Schweppes
er 102 -5% 104 2%
(Spain, Portugal)
Lucozade
290 -0% 312 7%
(UK, Ireland)
Ribena
(UK, Ireland) 79 -2% 67 -15%

*The portions of the sales volume that were supplied from other soft drink manufacturers such as
Japan Beverage Holdings Inc. are not included in the above figures.




(Yen, average exchange rate)

FY2018 FY2019 FY2019 Previous
Forecast Forecast
Jan-Sep Jan-Sep (as of Nov 5) (as of Feb 14)

U.S. Dollar 109.6 109.2 109 111
Euro 130.9 122.6 121 129
British Pound 148.1 139.0 137 144
Singapore Dollar 81.8 80.0 80 81
Thai Baht 3.4 3.5 3.5 3.4
Vietham Dong 0.0048 0.0047 0.0047 0.0048
New Zealand Dollar 16.7 12.5 71 73

Australian Dollar 83.1 76.3 75 80




This document contains forward-looking statements related to business and
financial performance of the Company or the Group.

These forward-looking statements are projections made based on the currently
available information and are subject to risks and uncertainties including, but
not limited to, economic trends, competition in the industry in which the
Company and the Group operate, market needs, exchange rates, as well as tax
and other systems.

Therefore, actual business results and other outcomes published in the future
may vary due to these factors. The Company accepts no liability for any loss or
damage arising from the use of the information contained in this document.
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