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(Billions of yen)

Change

m urrency
Neutral

FY2017 FY2018
Jan - Sep Jan - Sep

Revenue 930.2 072.1 +41.8 +45% +4.1%
et
Income 93.1 94.4 +1.3 +1.4% -0.0%
Net Income™ 59.0 65.8 +6.8 +11.5% +9.7%

* Profit for the period attributable to owners of the Company



(Billions of yen)

Japan
Europe
Asia
Organic*
Oceania
Americas

Reconciliation

Total

Organic*

Revenue

STYU0]  Change

YoY | %YoY [curencynews JRECUIEN YoY | %YoY [curenoyhewral_

+13.6 +2.6%
+8.0 +4.3%
+23.9 +20.0%
+5.0 +4.8%
-1.5 -3.7%
22  -3.5%
+41.8 +4.5%
+23.0 +2.5%

*Excluding incomes and expenses due to extraordinary factors such as M&A

+2.1%

-3.17

-12.5%

+4.7%
-10.3%
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(Billions of yen)

536.8 +2.6% 399 -125%

® Good performance of core brands such as Suntory
Tennensur and Boss caused revenue increase.

® Profit decreased due to adverse product mix and
SC cost increase

® Effect of hot summer and natural disasters



July August September

Record hot summer

e o uooydA |

cs turmoil from freight train shortage

Increase of demand due to hot su

Effect on logisti
Hokkaido

0¢ 18S19H ‘A|nf ul ules AneaH
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Increased demand and one-off cost related to logistics turmoil incurred.



Revenue flat v.s. last year (currency neutral)

On top of investment for MayTea, sup?Iy chain cost increase in France,
deceleration of market in Spain also affected, profit decreased.

(Billions of yen)

| Revenus ] sovov Gy Jf sogment Proft | svor (G
193.6  +43% -01% 25.2 -126% -16.6%

Revenue %YoY Currency
Neutral

Fran%ﬁ 825 +11.1% +5.8% Good performance of core brands and MayTea

UK 47 .4 +0.8% -2.9% Since summer, the sales trend of Lucozade Energy had been positive
(*2)

Spain 430 -2.3% -7.0% Continued decreasing due to on-premise market deceleration.
(*3)
(*1) France, Belgium (*2) UK, Ireland (*3) Spain, Portugal



- Hot weather results in good performance of core brands & MayTea.

- With chronic shortage of truck drivers and increased demand due to hot
weather, turmoil in logistics occurred, resulting SC cost to increase.

- MayTeainvestment continues.

France

- Confusion after sugar tax implementation calmed.
- In addition to good weather, enhanced promotional activities also helps,

the sales trend of Lucozade Energy became positive.

- The weather recovered from the bad weather in First Half,

but on-premise market’s down- trend continued.

Although market share is maintained, the sales volume decreased.
- Spain also proactively invests on MayTea.




On top of the new JV in Thailand, Vietnam also grew, revenue increased.
With gain on sale of food and instant coffee business, profit increased. (Billions of yen)

Revenue Segment Profit
Neutral Neutral

143.3 +20.0% +21.6% 21.1 +787% +77.4%
Organic * 109.5 +4.8%  +6.6% 14.4 +4.7%  +4.1%
*Excluding incomes and expenses due to extraordinary factors such as M&A
Revenue %YoY Currency
Beverage —
. = Good performance in carbonated drinks, RTD tea, and water.
(Vietham) 55.8 +8.9% +12.2% _ . . _ .
2-digit revenue increased on currency neutral basis
Beverage
(Thailand) 305 - - Post-M&A integration goes well
Health o o Regardless of good performance in Taiwan and Myanmar,
Supplement 38.4 -3.1% -3.9%

core Essence of Chicken struggles in Thailand, decreased



<<Oceania>> Revenue flat on currency neutral basis.

With effect of increased raw material price, profit decreased
(Billions of yen)

Revenue C”"ency Segment Profit Currency
Neutral Neutral

38.8 -3.7% -0.2% -10.3% -11.5%
Revenue %YoY Currency Neutral
Frucor Suntor ) . _ o, Although enery drink is good, juice struggles,
_ y 289 4.7% 1.1% revenue slightly decreased
Fresh Coffee Business 99 0.7% 1259 All brands steadily grew,
. -U./ 7% .9 /0

revenue increased on currency neutral.

{Americas) Revenue slightly decreased due to struggle of the core CSD products.

With effect of increased raw material price, profit decreased
(Billions of yen)

Revenue C””ency Segment Profit Cu"ency
Neutral Neutral

59 5 -35% -1.5% -10.3% -8.5%



Revision of FY2018 Forecast

10



(Billions of yen)

FY 2017 Forecast from

(R | Previous
Revenue  1,234.0  1,293.0  +00 use0 was sas%
meome © 1180 1180 90 o0 oo s
Net Income* 78.1 80.0 +0.0  +19  +24% +2.0%

* Profit for the period attributable to owners of the Company
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(Billions of yen)

Japan
Europe
Asia
Organic*
Oceania
Americas

Reconciliation

Total

Organic*

Change Segment Change
FRHELE [prlré’i?us | Yov | %Yoy (e ISR [prmus] Yoy
7104.5 +115 +153 +22% - 52.0 65 53  -92% -
248.5 -6.5 +96 +4.0% +0.9% 31.0 -30 -36 -104% -13.4%
200.0 +0.0 +365 +223% +24.0% 33.0 +20 +108 +487% +48.9%
I er0 — en een am oo P
55.0 3.0 -14  -24%  +16% 6.0 -07 -00 -00% -05%
850 20 10 -12% +02% 8.0 13 13 -141% -129%
*********************************** - - _ _ _ 120 +05 -6 - -
1,293.0 400 +500 +48% +46%  118.0  -00 400  +00%  -08%
laeo - T oo . =

*Excluding incomes and expenses due to extraordinary factors such as M&A
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On top of adverse product mix and supply chain cost
from First Half, one-off cost due to logistics turmoil from
hot weather and natural disaster incurred.

Raw material’s price also increased.

Turmoil in logistics resulting additional cost in France.
Spain’s market trend also unable to recover.

Asi Gain on sale of food and instant coffee business above
sia : . :

estimate, pushing up the profit
Affected by lower sales and raw material price increase
Price of raw materials such as aluminum increased
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(Billions of ye")

C c c
(Jan Mar) YoY m I\lll;L?::Iy (Apr Jun) YoY m ”fLet“CIV (Jul Sep) YoY m ,\‘,‘;L‘i?:'y

Japan 1505  +32 +21% - 1834 +35 +19% - 2029  +7.0 +36% -
Europe 51.8 +23  +4.6%  -3.1% 1.7 +26 +37% -2.5% 710.2  +31  +47% +5.0%
Asla 443 +m0 +127% +13% 486 06 % izex 804 +e3 sz 4265%
e 186 e om e 127 o4 am e 1260 09 e
o
Total 9771 188  433%  +23% 336.7 +143  +4.4% +3.2% 358.2 +188 +55% +6.3%



(Billions of ye")

C c c
(Jan Mar) YoY m I\lll;L?::Iy (Apr Jun) YoY m ”fLet“CIV (Jul Sep) YoY m ,\‘,‘;L‘i?:'y

Japan 5.2 3.0 -36.6% - 13.7 29  -17.4% - 21.0 +0.2  +0.8% -
Europe 3.7 1.2 -24.4%  -30.1% 10.5 1.2 -105%  -16.3% 10.9 1.2 -99% -11.1%
Asia 17.5 +10.1 +136.5% +131.2% 4.7 +0.7 +18.7%  +19.2% 5.6 +1.4  +33.7% +35.1%
Oceania 1.5 +0.1  +7.6%  +5.4% 1.4 00 -09%  -1.7% 0.6 05 -455% -46.2%
Americas 1.5 +0.0  +02%  +5.1% 2.3 0.4 -162%  -14.1% 2.7 0.3 -10.4% -10.1%

Reconciliation _2 8 .04 _ _ _2 8 401 _ _ _2 8 .0.2 _ _
Total 26.6 157 +27.0%  +24.3% 298 37 -112%  -13.0% 38.0 0.6 -16%  -2.0%



- Sales volume change
+ Product mix

FY2017
Jan - Sep

-5.7

- Sales volume change
- FX, raw material market price
- Activities & product mix

(incl. logistics turmoil due to natural disasters and hot summer)

(Billions of yen)

39.9

|
+13.6 -15.9

|
2.1 14 N

Sales
promotion & Others FYZOS]'8
advertising Jan - Sep
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Revenue

_________

Increase from

organic growth
FORITELEEE . &

- ——— -

Increase due to Thai JV starts
| & |

Decrease due to sale of food
. and instant coffee business

_________________________________________________

i starts -

. Decrease due to sale
. of food and instant
. coffee business--- etc.

______________________________

' Gain on sale of |
. foodand
. instant coffee |
. business

___________________________

Thai JV &

FY2017

Jan - Sep Sale of Organic

Business

_________

_____________________

Increase from
organic growth

FY2018 FY2017
Jan - Sep Jan - Sep

Gain on | ThailV &

FY2018

sale of Sale of Jan - Sep

business 4 Business



E .
Jan-Sep Jan-Sep Forecast Forecast
— o o w7
U.S. Dollar 111.9 109.6 111 110
Euro 124.6 130.9 131 131
British Pound 142.6 148.1 148 142
Singapore Dollar 80.5 81.8 82 81
Thai Baht 3.3 3.4 3.4 3.3
Vietnam Dong 0.0049 0.0048 0.0048 0.0048
New Zealand Dollar 80.1 716.7 16 79
Australian Dollar 85.7 83.1 33 87
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This document contains forward-looking statements related to business and
financial performance of the Company or the Group.

These forward-looking statements are projections made based on the currently
available information and are subject to risks and uncertainties including, but
not limited to, economic trends, competition in the industry in which the
Company and the Group operate, market needs, exchange rates, as well as tax
and other systems.

Therefore, actual business results and other outcomes published in the future
may vary due to these factors. The Company accepts no liability for any loss or
damage arising from the use of the information contained in this document.
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